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Ch_anpels realigned July 1 to accommodate system gr_owth
Digital cable service to be offered in October

BeginningJuly 1, Conway Corporation
will realignitsexigtingchanne sinpreparation
forthelaunchof itsnew digital cableservice
comingthisfall. (Seelisting of theproposed
new alignment on Page 2)

Channd redignmentwill alow customers
toreceiveour 69-channd standardtier pack-
agewithout aconverter box. A box will be
requiredtoreceivetheinteractiveviewing
guide, pay-per-view and premium package
SErVvices.

Digital Service

A meetingof theCableProgramming Com-
mitteewill beheldinJuly tolook at recom-
mended networkstobeincludedinthedigital
line-up.

Digita technology will enableConway Cor-
porationto" compress' itssignals, offering
morechannel sthanwereprevioudy possible.

Thedigital package, expectedtolaunchon
October 1, will add upto40new channel sto

(Cable service to expand on Page 3)

Electric department crews work to upgrade aging circuits

In an ongoing effort to upgrade circuits —
somebuilt over 40yearsago—Conway Corpo-
rationelectric crewshavebeenreplacing aging
circuitsby installing new utility polesand up-
grading to alarger wire.

The average electric circuit istwo to three
milesinlength. "Wetry to upgrade one or two
circuitsannually," said el ectric department su-

perintendent, JmWest.

Conway Corporation apprentice lineman Donnie Lock

"Thisisanon-going
project,” said West.
| "The amount of new
construction and an-
nexationlimitsthenum-
ber of older circuitsthat
we can change annu-
aly."

"We determine
which circuits to re-
place by the load of
eachcircuit, ageof the
circuitsand age of the

poles,” added West.
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(photo at right),
journeyman lineman Charlie Reece (in bucket) and senior lineman Lance
Woodcock (on ground) work to upgrade circuits on Front Street in down-
town Conway.
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Conway Corporation Channel Guide
Proposed Channel Alignment Effective July 1, 2002

Standard Package

69 CHANNELS FOR $ 00

2 AETN, KETS (Public TV) 33

3  USA

4 KARK, NBC Network - Little Rock

5 VH1

6 Conway, UCA Educational Access

7  KTHV, ABC Network - Little Rock

8 TBS

9 WGN

10 ESPN

11 KTHV, CBS Network - Little Rock

12 CNN

13 The Weather Channel

14 Headline News

15 TNN

16 KLRT, Fox

17 Fox News

18 C-SPAN?2

19 ABC Family

20 TVLand

21 Commercial Access

22 KKYK, WB, Little Rock/Pine Bluff

23 Nickelodeon

24 KASN, UPN, Channel 38, Little Rock

25 KVTN, UHF, Little Rock/Pine Bluff

26 QVC

27 KYPX, PAX, Channel 22 Little Rock/Pine
Bluff

28 KKAP

29 TNT

30 Discovery

31 Arts & Entertainment

32 C-SPAN

33 E! Entertainment

34 MTV

35 Comedy Central

36 BET

37 America’s Health

38 The Travel Channel

39 CNBC

40 National Geographic

41 Outdoor Life

42 History Channel

43 Animal Planet

44 Food Network

45 Court TV

47 CMT

48 Cartoon Network

49 Game Show Network
50 SCI-FI

51 Golf Channel

52 Outdoor Channel

53 ESPN2

54 Disney Channel

55 American Movie Classics
56 Turner Classic Movies
58 Home Shopping Network
59 Lifetime

60 HGTV

65 Fox Sports Southwest
66 Toon Disney

70 TV Guide Channel

77 Trinity

78 FX

79 MSNBC

80 EWTN

81 Special Events Channel
82 SoapNet

83 PBSKids, Kids Channel
84 AETN?2

85 The Learning Channel

Pavy-Per-VIEw*
67 iINDEMAND 1
68 iINDEMAND 2
69 iNDEMAND 4

PrREMIUM PACKAGES*
Showtime Package................ $10.95
61 Showtime

62 The Movie Channel

71 Sundance

72 Flix

Cinemax Package.........c.ccccovunn $9.45
63 Cinemax 1

76 More Max

HBO Package.........cccourmrrrninnns $11.95
64 HBO

73 HBO 2

74 HBO Signature

75 HBO Family

All 3 Premium Packages ............... $26.95
2Packages .....coceevereeneieninns $19.95

Plain typeface = Basic Service (47 Channels)
Bold typeface = Expanded Service (22 Channels)
(BASIC-ONLY SERVICES: $22.50)

*Pay-Per-View available with Standard Package

SHA 1[4

HO LIMITS

your service provider at 450-6040.

free preview weekend

Thetimeisrighttotune into Showtime forasummer of great entertainment!

Previews may contain G, PG, PG13, and R Rated programming. If you do not wish to receive the Free Previews in your home, please contact

June 21-23, 2002

Digital Cable -
Frequently Asked Questions

What is digital cable?

Digital cableisabrand new
way for Conway Corporation
todelivertelevisionsignalsto
your home. Digital technology
will enableConway Corporation
to"compress' itssgndss thereby
offeringmorechannelsthanare
now possible.

Doesit mean | haveto buy a
digital TV?

No, oneof the benefitsof a
digital converter box isthat it
converts a digital signal to
accommodate your current
televison.

Dol needto havethewiring
in my home replaced?

No, digital cableworksover
your existingcablelines.

Do | need a separate digital
converter box for each
outlet?

Y ou will need a converter
box oneachtelevisononwhich
you wish to receive digital
programming. Many Conway
Corporationdigital customers
may choose to put a digita
converterboxinjusttheirliving
area, othersmay prefertohave
oneinevery room.

Do | have to get a digital
converter box to receive my
current services?

No, digital cablemay notbe
for everyone, subscriberswill
have theoptionof only taking
thoseservicesthey want.
How do | get Conway
Corporation digital cable?

Watch for more details.
Digital cablewill beavailableto
Conway Corporationcustomers
thisfal!!
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Cable service to expand coninedton page )

/ thecableline-up. Someof thechannel stobepresentedto
e anramon the committee are represented by the logos seen here.
Customersareencouragedto contact Conway Corpora
tionby e-mailingthenamesof networks networksthey
wouldliketo seeasapart of thechannel line-up. E-mail
suggestionstocomments@conwaycorp.net.

Theproposed new digital serviceisalso expectedto
include 44 channd sof music; upto30additiona premium
channels; and morepay-per-view selections.

Digital cableservicebringsthel atest advancementsin
industry technol ogy intothehomesof Conway Corpora-
e tionsubscribers.

‘ MOVIE NETWORK "Weredlizethat redligningour currentline-upmay cause
alittleinconvenience, however, webelievethat thecapa

) bilitiesitgivesustooffer awider programmingsd ectionto
Em our customersisworthany inconvenience,”" said Conway
CorporationCEORIichardArnold.

- "Weareexcited about thepackage

SPORTS BIGTAL L‘]i"m wewill beabletooffer our custom-
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Water Conservation Tips

v Mow grass high. The longer the grass the more roots there are to take up
available water. Common bermudagrass should not be cut lower than 2 1/2 inches
during the summer.

v Sharpen your lawnmower blade. A sharp blade cuts the grass cleanly, leaving
less injury and reducing stress to the plants. A healthy plant can use water more
efficiently!

v Put your water where your roots are. Use drip irrigation or soaker hoses in
vegetable and flower gardens to avoid evaporation and over application of water.

Come visit the Water Conservation Demonstration Garden on the Conway Corporation
Service Center grounds at 800 South Harkrider to see some of these tipsinaction! The garden
is changing every week and you can see how different plants perform under a reduced water
useplan.

(Source: Faulkner County Master Gardeners)

UNDER CONSTRUCTION

-Bruce Street and Donaghey Av-
enue: Sewer rehabilitation (Dress-

up)

- Spring Valley Subdivision: Elec-
tric, Water, Sewer and CATV
-Justin Place Subdivision: Electric
-Golden Meadows Subdivision:
Sewer Rehabilitation

- Bradley Place Subdivision: Elec-
tric

-Notingham Estates: Water and
Sewer

- College Ave.: Water main rehabili-
tation and Sewer main rehabilitation
- Circuit S202: Parkway to Pine -
Electric

- Brentwood Apartment - Electric,
Water, Sewer and CATV

- 1-40 Improvements at 65 N and
William Clark Dr. - Electricand CATV

- Brownstone Subdivision - Water
and Sewer

- Western Oaks Subdivision - Water

- Don Owen Complex - Upgrade
lighting - Electric

- West Tyler Street - Bill Adkisson -
Electric and CATV

WAITING TO START

CONSTRUCTION:

- Prestige Subdivision - Electric,
Water, Sewer and CATV

- Mill Street - Water rehabilitation

- Nottingham Estates - Electric and
CATV

- Dave Ward Drive- Murphy Oil Sta-
tion - Electric, Water and Sewer

- Oak Grove Commons Apts.- Middle
Road - Electric, Water, Sewer and
CATV

- Westlake Apartments “Phase 3" -
Electric, Water, Sewer and CATV

-Western Avenue- Thompson Apart-
ments - Electric, Water, Sewer and
CATV

- Brownstone Subdivision - Electric
and CATV

- Gleason Water Treatment Plant
Expansion - Water

- Nottingham Estates “Phase 2" -
Electric, Water, Sewer and CATV
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Therecent announce-
mentby American
Management Corpora-
tionthat thecompany
wouldstay inConway
wascausefor celebra-
tion. Thecircumstances
leadinguptothean-
nouncement arecausefor
reflection.

TheConway Corpo-
rationboard of directors
recently votedto ap-
provealoantotheCity
of Conway tobuilda
parkingdeck indown-
town Conway —oneof
theincentivesofferedto
encourageAmerican
Management tokeep
their officesinConway.

Theloanwill bepaid
back over 20 yearsat 3
percentinterest.
Conway Corporation
hasahistory richinsuch
activities. Seventy-three
yearsago, community
|eaderscametogether
whentheCity of Conway
wasfacedwiththe
prospect of loosingboth
Hendrix Collegeand
Centra Baptist College
duetotheeconomic
climate. Atthattime,
Conway Corporation
was asked to use earn-
ingstofundabondissue
whichwouldretainand
foster thegrowth of

Conway'seducational
institutions—thusprovid-
ingtheresourcesfor both
ingtitutionstoremainin
Conway.

Sincethattime,
Conway Corporationhas
continuedto contributeto
theeconomicgrowthof
our community through
thepurchaseof major
equipmentfor city
departmentsand contin-
ued support to educa-
tiond inditutions.

Thetraditionestab-
lishedin 1929 hasserved
both Conway Corpora-
tionandthecitizensof
Conwaywdll.

AmericanManage-

ment Corporationisan
important part of our
downtowncommunity.
Conway Corporationis
proud to haveour
businessofficelocatedin
downtown, andwe
believethat astrongand
flourishingdowntownis
essential toour commu-

nity.

RICHARD ARNOLD
CHier Executive OFFICER




